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Q Describe your design es-
thetic.

A As a professional it is my 
job to give my client the 

look that they want but as a 
designer and creative person I 
can’t help but impart my own 
style into it. The process is al-
ways a collaboration. I tend to 
bring a refined sophistication 
to my projects which comes 
from having lived on both the 
east and west coasts and meld-
ing those two environments 
which are very different. I mix 
the organic with the polished 
to create a relaxed but sophis-
ticated look.   

Q When did you know you’d 
work in design?

A I feel like I have been 
building my design skills 

since before I even went to 
design school. However, I truly 
realized my passion for design 
through travel, seeing what 
was being done in other cities, 
hotels, restaurants, etc. and al-
ways being attracted to well-de-
signed things, not just spaces. If 
you are a creative person there 
is no beginning or end. 

Q What are the components 
of your design approach 

that you would say are your 
signature?

A My cl ients  would say 
that it is my ability to 

understand who they are and 
translate that to a visual space. 
In design school at Parsons in 
New York we used to create 
personas to design for. I am a 
people person, I get to know 
my clients, and from that, 
understand the visual environ-
ment that they will be most 
comfortable in. Every client has 
a unique story. I tell it using the 
language of design.

Q What makes a beautiful 
room or home?

A There are so many ele-
ments that go into design-

ing a room or home. I think 
first and foremost a sense of 
personality must be present. 
Thinking of the way people 
live and incorporating that into 
the space to give it a persona. 
Creating a beautiful space is 
about considering all surfaces 
— ceilings, walls, and floors 
— and then layering each one. 
Lighting for instance is not 
just about pot lights and chan-
deliers: it is about combining 
direct, ambient and task light-
ing, keeping in mind the pur-
pose and use of each room and 
presence or absence of natural 
light. With respect to furnish-
ings, layering different pieces, 
textures, colours, finishes and 
materials are essential. It is 
truly combining different and 
well-considered elements.

Q What on-trend colours do 
you like using? Or do you 

try to avoid trend colours?

A Anyone who knows me 
knows that I  love the 

colour grey and neutrals in 
general. Grey has been popular 
forever in soft finishings and is 
a mainstay neutral but when 
you start to see it in hard ma-
terials like tiles or finishes like 
stains for wood you know it is 
on trend. As a professional, it is 
my job to keep on top of what 
is current and I definitely try to 
incorporate some of that into 
my work even if it results in 
straying from my favourites. 

Q What is the most com-
mon mistake homeowners 

make with their interiors?

A Not spending the time to 
plan and think out their 

space as well as consider both 
the hard and soft finishings. 
Keeping a budget aside for 
furniture, window treatments, 
art and lighting is essential to 
creating a well thought-out and 
beautiful interior.

Q What public space can 
people see of your work?

A I spent a good portion of 
the last year working on 

the redesign of the corridor 
carpet in the lobby area of the 
Four Seasons Hotel Vancouver. 
 Creatively it was a very chal-
lenging and exciting project. 
With large-scale hospitality 
projects one has to consider 
the property vision and what 
is existing in the space but find 
a way to freshen it up without 
straying from the surrounding 
design and keeping in mind 
all the technical considerations 
with a commercial project.  It 
was installed last week and I 
couldn’t be more thrilled with 
the design, it really trans-
forms and livens up the 
floor and it is so exciting 
to be part of a project 
that will be experienced 
by so many people. 

Q You design both 
residential and 

commercial projects. 
The results are quite 
different from one 
a n o t h e r .  I s 
your creative 
approach dif-
ferent for one 
or the other?

A M y  c r e -
a t i v e 

process is the 
same in both 
instances: cli-
ent brief which 
is where I gath-
er the facts, find 
out what the cli-
ent is looking for 
and what the limi-
tations are if any; pro-
gramming is when I 
get back with all of 
that information and 

do space planning and come up 
with the creative vision (often 
through the use of software 
and/or moodboards). Some-
times the client is involved at 
this point again and then I do 
the sourcing for the specific 
pieces keeping in mind budget 
and lead time constraints. The 
final step is the project manage-
ment so signing off on techni-
cal drawings or specifications, 
ordering and installation.  

Q You’re working on the 
Vancouver and Whistler 

Four Seasons’ hotels. What 
areas will you be redesigning? 
And can you tell us about your 
design plan?

A Yes, it’s extremely flatter-
ing to be chosen to work 

the Four Seasons Hotels and 
Resorts which sets the bar for 
design and defines luxury on 
so many levels. As an interna-
tional luxury hotel company 
they were pioneers in focusing 
on design as a key element of 
their brand and ensuring each 
property has a presence that 
is unique from the others and 
reflective of its locale yet con-
sistent in its design standards. 
Unfortunately I can’t speak too 
much about the design plan but 
I can tell you that at the Four 
Seasons Resort Whistler I am 
working on the renovation of 
two defining areas of the hotel: 
Sidecut, their formal dining res-
taurant, and their lobby area. 
In addition, to the lobby carpet 
at the Four Seasons Vancouver, 
I also worked on the renovation 
of their spa suite the Red Cedar 
Room. It’s great to be able to be 
a part of such iconic spaces that 
many of my clients and future 
clients can experience.

 

Dining room by interior designer Anna Dhillon.

 

Interior designer 
Anna Dhillon.
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Refi ned sophistication
Interior designer strives to tell the client’s story in her work 

Outdoor living has come a long way from a backyard picnic table and a few folding chairs. 
Patios and decks are now an extension of interior decorating styles.  As with the past 
pared-down approach to outdoor furniture, lighting was once summed up with citronella 
candles in pots, candles in wine bottles and maybe a few festive-coloured paper lanterns. 
 When lighting your deck, patio or balcony, there’re lots of bright options  to create a 
festive, summertime ambience. Here are fi ve illuminating choices to light up your night.

Michele Marko, Vancouver Sun

HOUSEWARES | STRING LIGHTS

Bright ideas

LUXE 
VINTAGE
A bit rustic and mascu-
line, this vintage-inspired 
string of bulbs by Res-
toration Hardware will 
bring a rich, soft glow to 
your outdoor space.

rh.com | $195

SILVER SPHERES
Nothing screams glamour like 
mercury glass and these globe 
string lights will add sparkle to 
any outdoor room.

Pottery Barn, potterybarn.com | from 
$53 to $121

CAP IT OFF
These tin-hat covered string lights 
lend an air of seaside frivolity, wheth-
er with an ocean view or just in your 
own backyard.

Pottery Barn, potterybarn.com | from $53 
to $121

WICKER WONDERS
These rattan, long-lasting LED lights will brightly illumi-
nate your deck long into the fall months, and even next 
year.

Real Canadian Superstore | $14 

GLOW-BAL
These 9-piece globe lights are not 
only stylish but solar powered too, 
giving eight hours of illumination 
with a full charge.

Canadian Tire, canadiantire.ca | $19.99

www.pottersonline.ca

4
LOCATIONS

7 DAYS A
WEEK!

WHITE ROCK | SOUTH SURREY: 3231-152nd Street  .  .  .  .  .  .  .  .  .  . 604 535-2209
SURREY: 12530-72nd Avenue  .  .  .  .  .  .  .  .  . 604 572-7706

OCEAN PARK: 2124-128th Street  .  .  .  .  .  .  .  .  .  . 604 535-8853
LANGLEY | SURREY: Corner 192nd St . & 48th Ave .  .  .  . 604 576-5011

We buy by the container load and pass along the savings.
Beautiful glazed pottery from Vietnam, China, Malaysia & Mexico.

BUY 1 POT .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .30%

BUY 2 POTS .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .40%

BUY 3or more POTS
ANY SIZE / ANY PRICE  .  .  .  .  .  .  .  .  .  .  .  .  .50%

savesave
savesave

savesave

NEED DIRECTIONS / MAP? Find us fast at www.pottersonline.ca
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